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INTRODUCTION
India's financial environment has evolved due to changes in demographics,

legislative reforms, and advancements in technology. One notable development

is the emergence of fractional share trading(Sharma & Vidani, 2023). This trend,

which gained popularity in the United States, allows investors to purchase a

fraction of expensive stocks, making the market accessible to individuals with

limited funds (Vidani, 2015). With the help of platforms like Groww and

Zerodha, a growing number of Generation Z investors — those born from the late

1990s to the early 2010s—are turning to fractional and small-value securities in

Indian cities such as Ahmedabad and Bhavnagar (Vidani & Solanki, 2015).

Due to their intuitive interfaces and zero-commission models, these
platforms enable young investors to start investing with just 3100 (Saxena &
Vidani, 2023). These features resonate with Gen Z's preference for digital
solutions and financial versatility, allowing them to enter the investment space
earlier than previous generations (Vidani, 2015). The advent of fractional trading
has already influenced market traits such as liquidity, volatility, and investor
behavior (Pradhan, Tshogay, & Vidani, 2016). As seen in the instances of meme
stocks, retail investors in India are gaining influence and sometimes intensifying
their speculative actions, mirroring trends observed globally (Vidani, 2016).

Financial independence, technological skills, and the ambition to build
wealth are key factors shaping Gen Z's investment choices(Vidani, Das,
Meghrajani, & Chaudasi, 2023). Research indicates that these investors exhibit
confidence through personal investigation, yet they also face challenges such as
fear of missing out (FOMO) and groupthink (Solanki & Vidani, 2016). Young
investors are increasingly exploring various assets, including fractional shares,
systematic investment plans (SIPs), and digital gold in cities like Ahmedabad,
known for its vibrant entrepreneurial scene, and Bhavnagar, which is
experiencing enhancements in internet connectivity and financial literacy (Modi,
Harkani, Radadiya, & Vidani, 2016).

The regulation of fractional trading in India remains ambiguous, leading to
concerns about potential fraud and market manipulation, even as interest grows
(Bhatt, Patel, & Vidani, 2017). The absence of clear guidelines poses difficulties
for both investors and regulators, such as SEBI, who need to reconcile innovation
with oversight (Vidani, Meghrajani, & Siddarth, 2023). To address the knowledge
gap regarding how local influences shape Gen Z's financial behaviors and
investment decisions, this research seeks to investigate regional trends in tier-2
and tier-3 cities (Niyati & Vidani, 2016).

Research Objectivies

1. To examine the saving and investment habits of Gen Z and assess their
awareness and understanding of fractional share investing002E(Achieved
through Questions 6 and 7 of the Questionnaire)

2. To explore Gen Z's investment preferences, focusing on diversification
through small-ticket investments and their willingness to invest more if
fractional shares become widely available.(Achieved through Questions 8
and 12 of the Questionnaire)

3. To evaluate the usage of FinTech platforms by Gen Z investors in
Ahmedabad and Bhavnagar and their confidence in making independent
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investment decisions.(Achieved through Questions 9 and 10 of the
Questionnaire)

4. To analyze the influence of social media and financial influencers on the
investment behavior of Gen Z.(Achieved through Question 11 of the
Questionnaire)

5. Toassess Gen Z's understanding of investment risks and their perception of
the importance of early investing for long-term financial growth.(Achieved
through Questions 13, 14, and 15 of the Questionnaire).

LITERATURE REVIEW
India's Generation Z, Fractional Shares and Microinvesting

Due to innovations in fractional shares and microinvesting, younger
investors, particularly from Generation Z, are revolutionizing their engagement
with the financial markets (Vidani, 2016). These advancements, driven by fintech,
have reduced barriers that once restricted market involvement and enhanced
accessibility for investors (Sukhanandi, Tank, & Vidani, 2018).
Fractional Shares and Microinvesting

By allowing investors to purchase portions of high-priced stocks, fractional
share trading significantly improves market accessibility. Research in the U.S.
indicates that fractional trading can influence market volatility and liquidity,
particularly with micro stocks and initial public offerings (Vidani J. N., 2016).
Studies by Zhi Da et al. suggest that small, off-exchange transactions can impact
stock prices during critical events, leading to trading surges (Singh, Vidani, &
Nagoria, 2016). Indian platforms have not fully embraced fractional shares yet,
although mutual funds and exchange-traded funds (ETFs) offer some alternative
options. Efforts by the Securities and Exchange Board of India (SEBI) to facilitate
portfolio building with lower capital requirements are attracting Gen Z to digital
platforms, especially in smaller cities such as Ahmedabad and Bhavnagar (Mala,
Vidani, & Solanki, 2016).
Financial Psychology and Behavior Patterns of Generation Z

One prominent trait of Generation Z is that they have started investing
earlier than previous generations and often utilize online platforms such as
Acorns, Robinhood, and Stash (Dhere, Vidani, & Solanki, 2016). A significant
percentage (56%) have made investments before reaching the age of 21, and
many of them prefer robo-advisors, fractional shares, and short-term trading
(Pathak & Vidani, 2016). Their primary sources for investment advice include
social media platforms like Instagram, YouTube, and TikTok (Singh & Vidani,
2016). A notable behavioral trend is FOMO (Fear of Missing Out), as nearly half
of Gen Z investors admit it influences their investment decisions. This tendency
leads to impulsive trading in the short term, particularly in volatile markets like
cryptocurrencies (Vidani & Plaha, 2016). Despite this, Generation Z is
increasingly aware of ESG (Environmental, Social, and Governance) factors and
emphasizes ethical and sustainable investment practices (Solanki & Vidani,
2016).
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The Regional and Regulatory Environment

SEBI's initiatives in India, such as 3250 SIPs, aim to make investment
accessible to everyone, particularly in smaller towns (Vasveliya & Vidani, 2019).
To support investments in these regions, mobile technology —like UPI and other
digital payment solutions—has become vital. In tier-2 and tier-3 cities such as
Ahmedabad and Bhavnagar, Generation Z is influenced by a mix of modern
technological tools and traditional values (Vidani, 2016). While there is a lack of
academic research in these areas, emerging trends suggest that young investors
are cautious, tech-savvy, and rely heavily on readily available investment options
(Odedra, Rabadiya, & Vidani, 2018).

Fractional shares and micro-investing present significant opportunities for
inclusivity, shaping investment behaviors both globally and in India (Vidani,
Chack, & Rathod, 2017). These trends empower young investors while
highlighting the importance of financial literacy and regulatory safeguards for
sustaining long-term market stability (Vidani, 2018).

Research Gap

Despite the considerable amount of research on financial decision-making
and investment behavior, there is limited knowledge regarding how gender
affects investment patterns in India, particularly among younger individuals.
Previous studies have primarily focused on traditional investment options such
as mutual funds, savings accounts, and fixed deposits, overlooking the rising
FinTech revolution and the expansion of fractional and small-ticket investments.
The factors influencing the gender-specific adoption and engagement with
digital financial platforms remain poorly understood, even as these platforms
continue to gain popularity.

Additionally, there is a lack of empirical research from Tier-II Indian cities
such as Ahmedabad and Bhavnagar, even though studies conducted globally
have revealed differences in financial confidence and risk appetite between
genders. There is seldom a comprehensive investigation into the social and
cultural factors influencing how young men and women perceive and participate
in investing. Moreover, much of the existing research overlooks the influence of
digital financial education and social media on modern investing behaviors; this
study aims to address that gap.

Another important gap is the lack of quantitative research that explores the
connections between gender and specific investing attitudes using dependable
statistical methods like chi-square and correlation techniques. While there are
general observations, only a few studies provide statistical backing for these
behavioral patterns. Consequently, by empirically investigating the relationship
between gender and various facets of investment behavior—such as saving
habits, FinTech usage, and fractional investing —among young investors in India,
this research addresses a crucial gap and enhances our understanding of
behavioral finance in the digital age.

Hypothesis

1.  There is a significant relationship between Gender and regularly saving or
setting aside money for investments.

2. There is a significant relationship between Gender and familiarity with the
concept of fractional share investing.
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3. There is a significant relationship between Gender and preference to invest
small amounts in multiple assets.

4.  There is a significant relationship between Gender and usage of FinTech
apps (e.g., Zerodha, Groww, INDmoney).

5. There is a significant relationship between Gender and confidence in
making independent investment decisions.

6.  There is a significant relationship between Gender and influence by social
media financial advice.

7. There is a significant relationship between Gender and willingness to invest
more if fractional shares are available for Indian stocks.

8.  Thereis a significant relationship between Gender and motivation by small-
ticket investment options (3100-3500).

9.  There is a significant relationship between Gender and understanding of
investment risks.

10.

There is a significant relationship between Gender and belief in investing
from a young age for long-term financial growth.

Table 1. Validation of Questionaire

Statements

Citation from JV citation file (You can
add more than 1 citation)

I regularly save or set aside money for
investments.

(Vidani & Solanki, 2015)

I am familiar with the concept of
fractional share investing.

(Vidani, 2016)

I prefer to invest small amounts in
multiple assets instead of a large amount
in a single asset.

(Bhatt, Patel, & Vidani, 2017)

investment decisions.

I'have used mobile apps or FinTech (Vidani & Plaha, 2016)
platforms (e.g., Zerodha, Groww,

INDmoney) for investing.

I am confident in making independent (Vidani, 2018)

I am influenced by financial advice from
social media influencers or online
content.

(Patel, Chaudhary, & Vidani, 2023)

amounts (3100-3500) motivates me to
start or continue investing.

I would invest more if fractional shares (Saxena & Vidani, 2023)
were more easily available for Indian

stocks.

The option to invest small-ticket (Vidani & Pathak, 2016)

I understand the risks involved in
investing in stocks and mutual funds.

(Sachaniya, Vora, & Vidani, 2019)

I believe investing from a young age is
important for long-term financial
growth.

(Solanki & Vidani, 2016)

Source: Author’s Compilation
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METHODOLOGY
Table 2. Research Methodology

Research Design Descriptive

Sample Method Non-Probability - Convenient Sampling method

Data Collection Primary method

Method

Data Collection Structured Questionnaire

Method

Type of Questions | Close ended

Data Collection Online through Google Form

mode

Data Analysis Tables

methods

Data Analysis Tools | SPSS and Excel

Sampling Size 194

Survey Area Ahmedabad and Bhavnagar

Sampling Unit Students, Private and government Job employees,
Businessmen, Home maker, Professionals like CA, Doctor
etc.

Source: Author’s Compilation

Demographic Summary

The study sample consisted of 194 respondents, with a majority being male
(77.3%) and the remaining female (22.7%). Most participants (97.9%) were
between the ages of 18 and 25, indicating a predominantly young demographic.
In terms of residence, 55.7% were from Ahmedabad, while 44.3% were from
Bhavnagar. The majority of respondents were students (79.9%), followed by
individuals with jobs (10.3%), businessmen (8.2%), and professionals (1.5%).
Regarding education, nearly half (48.5%) were postgraduates, 39.2% were
graduates, and a small number held doctorates (2.1%) or had completed only
HSC (10.3%). In terms of monthly income, 48.5% reported having no personal
income, while 21.6% earned less than 35,000, and smaller proportions earned in
higher income brackets.
Cronbach Alpha

The case processing summary for Cronbach’s Alpha indicates that all 194
responses (100.0%) were valid and included in the analysis, with no cases
excluded. This suggests complete data was available for the reliability
assessment, ensuring the results are based on the full sample without any
missing values.
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RESULT

Table 3: Results of Hypothsis Testing

Sr.
No

Alternate Hypothesis
(Hy)

Result
P =)

p
>/<
0.05

Accept/
Reject Null
Hypothesis

R
Value

Relationship

There is a significant
relationship between
Gender and regularly
saving or setting aside
money for
investments.

0.032

<
0.05

Reject Null
Hypothesis

0.165

Weak
Positive

There is a significant
relationship between
Gender and familiarity
with the concept of
fractional share
investing.

0.491

0.05

Accept Null
Hypothesis

0.009

No
Relationship

There is a significant
relationship between
Gender and preference
to invest small
amounts in multiple
assets.

0.035

0.05

Reject Null
Hypothesis

0.211

Weak
Positive

There is a significant
relationship between
Gender and usage of
FinTech apps (e.g.,
Zerodha, Groww,
INDmoney).

0.934

0.05

Accept Null
Hypothesis

0.031

No
Relationship

There is a significant
relationship between
Gender and confidence
in making
independent
investment decisions.

0.148

0.05

Accept Null
Hypothesis

0.104

Very Weak
Positive

There is a significant
relationship between
Gender and influence
by social media
financial advice.

0.042

0.05

Reject Null
Hypothesis

0.158

Weak
Positive

There is a significant
relationship between
Gender and
willingness to invest
more if fractional
shares are available for
Indian stocks.

0.036

0.05

Reject Null
Hypothesis

0.120

Very Weak
Positive

There is a significant
relationship between

0.004

0.05

Reject Null
Hypothesis

0.234

Weak
Positive
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Gender and motivation
by small-ticket
investment options
(3100-3500).

9 There is a significant 0222 |> Accept Null | 0.117 | Very Weak
relationship between 0.05 | Hypothesis Positive
Gender and
understanding of
investment risks.
10 | There is a significant 0.044 | < Reject Null 0.174 | Weak
relationship between 0.05 | Hypothesis Positive
Gender and belief in
investing from a young
age for long-term
financial growth.

Source: Author’s compilation.

DISCUSSION

The current research aimed to examine the connections between gender and
various behaviors and attitudes related to investment among participants. A total
of 194 valid responses were gathered, which included 150 males (77.3%) and 44
females (22.7%). The demographic analysis indicated that a significant majority of
participants (97.9%) were in the 18-25 age range, suggesting that the study
primarily represents young adults and students. Most respondents were from
Ahmedabad (55.7%) and Bhavnagar (44.3%). The occupational breakdown
showed that 79.9% were students, 10.3% were employed, 82% were
entrepreneurs, and only 1.5% held professional positions. In terms of education
levels, 48.5% of participants were postgraduates, followed by 39.2% who were
graduates, while a smaller fraction had completed HSC (10.3%) or obtained a
doctorate (2.1%). Regarding income, nearly half (48.5%) reported no personal
income, aligning with the large representation of students, whereas 21.6% earned
under 5,000, and 11.3% had monthly earnings exceeding %30,000.

The reliability analysis demonstrated a strong level of internal consistency
and reliability for the scale measuring investment perceptions and behaviors,
yielding a Cronbach's Alpha value of 0.914 for the ten attitude-based items. This
suggests that the items on the questionnaire were coherent and reasonable in
assessing respondents' views on investments.

To explore the relationship between gender and various investing attitudes,
chi-square tests were conducted. Significant associations were identified in several
areas. The correlation between gender and saving habits was found to be
statistically significant (x? = 10.543, p = 0.032), indicating that saving or investing
practices differ between men and women. Furthermore, the inclination for diverse
small investments also showed a significant relationship with gender (x? = 10.331,
p = 0.035), suggesting that gender influences how individuals allocate their funds
across different asset types. Additionally, the analysis revealed a significant
correlation between gender and the impact of financial advice from social media
(O =9.903, p = 0.042), suggesting that men and women may respond differently to
online financial influencers when making investment decisions.
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The relationship between gender and the willingness to invest if fractional
shares were available displayed a notable correlation (x? = 10.299, p = 0.036),
implying that access to fractional shares may motivate different genders in unique
ways. Additionally, the strongest association was observed between gender and
interest in small-ticket investments (3100-3500) (x? = 15.422, p = 0.004), indicating
that certain gender groups may be particularly attracted to smaller investment
options. Finally, a significant connection was identified between gender and the
belief in investing from a young age (x? =9.812, p = 0.044), suggesting that different
genders hold varying views on long-term financial planning.

Nonetheless, several factors did not show statistically significant
relationships with gender, including awareness of investment risks (p = 0.222), the
utilization of FinTech platforms (p = 0.934), confidence in making independent
investment choices (p = 0.148), and knowledge of fractional share investing (p =
0.491). This suggests that the degrees of risk awareness, financial literacy, and
technology adoption among respondents are similar for both men and women.

The findings indicate that gender significantly influences certain attitudes,
such as saving habits, investment preferences, and the interest in small-scale
investments, although it does not impact every aspect of investment behavior.
While financial limitations may restrict actual investment participation, most
young respondents indicate that youth, especially students, are becoming
increasingly aware of financial matters. The strong reliability of the data helps to
reinforce the study's conclusions. To foster broader financial inclusion, financial
institutions and FinTech companies should leverage these insights to develop
investing tools that are sensitive to gender and targeted at young people,
emphasizing accessibility and affordability.

Theoretical Implications

The conclusions of the study offer important theoretical insights into gender-
related financial decision-making, investment psychology, and behavioral finance,
especially concerning young Indian investors. By demonstrating how gender
influences cognitive, motivational, and social factors that shape investment
behaviors, the results enhance existing theories such as **Behavioral Finance
Theory** and the **Theory of Planned Behavior** (Ajzen, 1991).

A significant discovery that aligns with the Theory of Planned Behavior is the
notable connection between gender and regular saving habits. This theory
suggests that social norms, attitudes, and perceived control can all impact financial
behaviors. The research indicates that men might show a slightly greater tendency
to save and invest consistently, possibly due to societal pressures or a stronger
sense of financial control. This adds to earlier studies by suggesting that
psychological aspects related to gender may play a role in the financial discipline
of young investors.

The idea of **mental accounting®™ (Thaler, 1999), where individuals
categorize money for specific purposes, is further elaborated in this research. The
inclination of certain gender groups towards fractional and small-scale
investments suggests that psychological ease and a sense of affordability play
significant roles in investment choices. These behaviors illustrate the irrational
elements of financial actions influenced by perceived accessibility.
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Additionally, the influence of financial influencers and social media on
investment decisions aligns with **Social Learning Theory** (Bandura, 1977).
Social cues and information available online seem to affect female respondents
more significantly than their male counterparts, indicating that digital platforms
are altering traditional financial decision-making processes. Interestingly, there
were no noticeable differences in FinTech usage, risk awareness, or investment
confidence between genders. This suggests that the gender gap in financial literacy
is narrowing, likely due to equal access to digital tools and information. Overall,
by integrating modern elements such as digital finance, microinvesting, and youth
behavior, the research enhances behavioral finance theory and offers a new
perspective on gender-specific investment habits in developing nations like India.
Practical Implications

The findings of the study have important implications for financial
institutions, lawmakers, educators, and FinTech companies aiming to enhance
investment participation across genders. By examining gender-specific differences
in investment choices, saving patterns, and reactions to digital financial tools, more
inclusive financial strategies can be developed.

Firstly, the observed variations in saving behaviors underline the importance
of gender-sensitive financial solutions. Financial institutions can implement
automated systems or tailored saving plans that encourage regular saving,
particularly for women who may benefit from goal-driven planning and financial
education that builds confidence.

To begin with, the preference of certain groups for fractional and smaller
investments illustrates the growing significance of microinvesting. FinTech
companies can capitalize on this trend by offering frequent, low-entry investment
options that specifically cater to novice or risk-averse investors. Achieving greater
financial inclusion is possible by simplifying access and reducing the perceived
costs associated with investing. Additionally, the influence of social media on
investment decisions underscores the power of digital communication. Marketers,
educators, and financial influencers should focus on developing trustworthy,
informative content. Campaigns that highlight credible voices over mere
promotional messaging can foster trust, particularly among women who prioritize
social validation in their financial decision-making.

The report highlights the importance of early financial education. Basic
investment knowledge should be included in government programs, educational
institutions, and schools to encourage sound decision-making from an early age
and increase confidence in both men and women. Furthermore, it is promising to
observe that gender does not significantly influence the use of FinTech or
investment confidence. This suggests that digital finance is helping to close the
gender gap. Prioritizing accessibility, security, and relevant local content will
empower all users even further. Ultimately, the report advises that India’s
evolving financial landscape should be shaped with a focus on behavioral and
gender considerations.

CONCLUSION
A total of 194 young adults aged 18 to 25 from Ahmedabad and Bhavnagar
took part in this research, which examined the relationship between gender and
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various aspects of investment behavior. The findings reveal significant differences
based on gender regarding perceptions of early investing, the impact of social
media, and preferences for smaller or fractional investments. Women showed a
growing interest in easily accessible and flexible solutions through FinTech
platforms, whereas men tended to be more consistent savers and were
knowledgeable about a range of investment tools.

Furthermore, the research revealed no significant differences between
genders regarding FinTech usage, understanding of fractional shares, or
confidence in making financial decisions independently. These results suggest that
financial education and digital finance are contributing to narrowing the gender
divide. Robust findings are backed by high instrument reliability (Cronbach's
Alpha = 0.914).

The results indicate that while gender disparities are diminishing, there
remains a critical need for targeted financial education programs, especially aimed
at women. This research contributes to the field of behavioral finance in India and
underscores the significance of inclusive, technology-driven approaches in
promoting equal financial engagement.

RECOMMENDATION

The present research offers important insights into the investment
behaviors of young investors, particularly in relation to gender differences,
FinTech adoption, fractional investing, and small-ticket investments. However,
several areas warrant further exploration. Firstly, future studies should feature a
larger and more diverse participant group. The generalizability of this study was
restricted due to its concentration on students aged 18 to 25 from Ahmedabad
and Bhavnagar. Including working professionals, entrepreneurs, and senior
citizens from various geographic and socioeconomic backgrounds would enable
a more thorough understanding of investment behavior across different life
stages.

Additionally, aside from gender, various other factors such as financial
literacy, willingness to take risks, income security, and personality characteristics
should be explored in later research. Investigating the impact of social norms,
emotional intelligence, or cognitive biases could yield a deeper insight into
investment decisions. Analyzing the connection between gender and financial
literacy may also clarify if behavioral differences arise from disparities in
education.

Third, longitudinal studies can track shifts in investment perspectives over
time, especially in response to changes in policy, technological developments, or
economic fluctuations. These research efforts would be beneficial in assessing
how individuals move from saving to investing and how their long-term
engagement is influenced by digital platforms.

Fourth, by highlighting how cultural norms and accessibility impact
financial behavior, cross-cultural and regional comparative studies would offer
greater insight. By examining differences between urban and rural settings or
between states, localized challenges and opportunities for financial inclusion can
be identified.
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Finally, research that focuses on interventions assessing the effectiveness of
FinTech solutions or financial education efforts can help in identifying tangible
impacts. The outcomes of such studies can serve as a guide for policymakers and
educators in developing targeted initiatives. To sum up, additional research can
enhance understanding and encourage inclusive financial behaviors in India's
evolving digital economy.
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